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The FREE Stuff! 
 Your Personal Profile 

 Your Company Page 

 Showcase Page(s) 
 











 Recruiting  LinkedIn Talent Solutions 
 

 Advertising LinkedIn Business Solutions 
 

 Subscriptions  LinkedIn Sales Solutions 
 

 Training  Lynda.com 







Business Business 
Plus Executive 

$249 $576 $900 
Who's viewed your profile Included Included Included 
InMail™ messages 3 15 30 
Unlimited profile search No Included Included 
Premium search  No 7 filters 7 filters 
Saved search alerts No Included Included 
Featured applicant No Included Included 
Applicant insights No Included Included 
Salary data search No Included Included 
Premium Profile (30%) Included Included Included 
Larger search listings  Included Included Included 



 Add your accounts and leads from Salesforce 
with a single click. Data syncs daily. 

 Create lead lists with Lead Builder. 
 Get relevant insights on your accounts and leads 
◦ Job changes, news mentions, and new potential leads. 

 SSI Dashboard 
 Who’s Viewed Your Profile 
 InMail Messages 
 TeamLink 
     The Social Selling Tool 





Navigator 
Basic 

Navigator 
Professional 

Navigator 
Team 

Annual Plan $576 $780 $1,200 
Monthly Plan $59.99* $79.99* $129.99* 
Premium Profile Included Included Included 
Who's Viewed Included Included Included 
InMail™ messages 8 per mo 15 per mo 30 per mo 
Saved leads 500 1,500 3,000 
Premium Search with 
Lead Builder  Included Included Included 

Real-time updates  Included Included Included 
Lead recommendations No Included Included 
TeamLink  No No Included 
CRM Widget  No No Included 







 Provides full names and profiles of 3rd 
degree and Group connections 

 View up to 700 profiles in search results 
 Option to add “OpenLink” (an icon on your 

profile) letting anyone InMail you for free 
◦ 10 saved searches & 10 search alerts 
◦ 25 InMails/mo 
 



 Dedicated page on linkedin.com 
 Separate Recruiter User Interface 
 Pipeline option to import profiles 
◦ Great option in some regards, but text of resumes are not searchable) 

 Profile views are not tracked 
 50 InMails/mo 
 Search all LinkedIn Users & Groups 
 Unlimited Projects with team sharing 
 Administrative control and custom fields, tags, and status 
 Refine search filter to include/exclude people already in projects, 

messages sent recently, and by tag, status, or custom field. 
 Admin panel to view recruiter use 
◦ InMail response rate, days used, profiles viewed, template use, etc. 

 Admin options for job board cross posting, CRM, and ATS 
integration. 



 Separate Recruiter User Interface 
 Profile views are not tracked 
 Access to full names for members in your network and 

shared groups 
 25 "Unlock" full names on 3rd degree & Out-of-Network  
 25 InMails/mo 
 See all members of Groups that you are a member of 
 Organize by project 
◦ 10 saved searches & 10 search alerts 

 Ability to refine search by years of experience, seniority, 
function, company size, interests, etc. 
 



 Share your mission, values, and vision with dynamic 
content based on their profiles. 

 Showcase your Talent Brand whenever members view 
your jobs or research your company 

 Personalize messaging and job recommendations 
based on member location, industry & function 

 Include Rich Media like videos and all your Job Posts 
 Employee testimonial 



 Recurring Job Posts that give you the flexibility to fill roles 
as they open up.  Buy once…fill multiple jobs 

 Automatically recommends job posts to LinkedIn members 
with the skills and expertise you want. 

 Access LinkedIn’s streamlined applicant management tools 
to review and filter candidates, take notes, and reach out. 

 Attract top “Passive” candidates via “Jobs You May Be 
Interested In” 

 Know who’s qualified, even if they haven’t applied, with 
“Suggested Professionals” 

 Optimize your Job Posts with detailed analytics 
 Build your employer brand with “Career Page” integration 
 Give applicants a great mobile experience with distribution 

through the LinkedIn Job Search app 



WORK WITH US ADS 
 Get the attention of prospects by advertising jobs on 

your employees’ profiles 
 Show the right ads with custom job recommendations 

based on the viewer’s profile 
 Drive traffic to your jobs, Career Page, or career 

website 
 
 
REFERRALS 
 Newest offering. Automatically uncovers quality hires 

by engaging your employees, unlocking their 
networks, and inspiring everyone to recruit. 
 





 Set your own budget 
◦ Pay by clicks or impressions 
◦ Stop your ads at any time 
◦ No long-term contracts 
◦ No commitments 

 Easy ad formats 
1. Sponsored Updates 
2. Text Ads 
3. Image Ads 
 



 Share your company’s content or an 
upcoming event 

 Reach just the right audience with targeting 
options 

 Use Direct Sponsored Content to test your 
messaging 



 Get your business in front of audiences who matter 
most & drive them to your website or landing 
pages. 

 Fine tune your targeting options to reach the right 
people and drive high-quality leads. 

 Set your own budget and control costs with pay per 
click (PPC) or cost per impression (CPM) pricing 
options. 

 Choose the professional audience you want to 
reach 

 Create your own ads 
 Set your own budget 
◦ Pay as you go; no commitments 



Text Ads Image Ads 









Now Let’s Connect 
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